
social networking sites is 

opening up new opportunities 

for manufacturers and retail-

ers to interact with consum-
ers, especially young adults 

age 18 to 34. The most popu-

lar social media tools with 
marketers today are Face-

book and Twitter. Facebook 
is offering user-generated 

profile pages to marketers 
who can personify their prod-

By Dr. Richard Hargrove  

 Welcome to this Fall 
2009 edition of òThe Home 

Front,ó the High Point Uni-
versity Furnishings Research 

Newsletter.  Our focus for 

this issue is 

Technol-

ogy, and 
how the 

exponential 
expansion 

of new ap-
plications 

of technol-
ogy is dra-

matically 
impacting the 

design, manufacturing, and 

marketing of furnishings. The 
merging of marketing with 

technology is expanding and 
enhancing customer choice, 

integrating the customer with 
the company and providing a 

dialogue between customer 
and company. In a global mar-

ketplace companies that ac-
tively seek opportunities in 

the adoption of new technol-
ogy are better able to meet 

competitive threats and in-

sure their long-term survival. 

 Adoption and effec-

tive implementation of tech-
nology is dependent to a large 

degree on the roles of risk, 
learning, and uncertainty.  As 

technological change occurs 

at an ever faster pace the per-

ceived risks 

of imple-
mentation 

can make 
maintaining 

older tech-
nology more 

attractive 
than adopt-

ing the latest 
innovations. 

The ability and opportunity to 

learn about technological in-
novations can significantly 

speed up the adoption proc-
ess. 

 Some of the benefits 
of technological innovation in 

the furnishings industry in-
clude the use of new materi-

als, interactive imaging in pro-
motion, and most importantly 

enabling the consumer to be a 
participant in the marketing 

process rather than a target. 

 The pervasiveness of 

Research Poll Gauges Use of Technology in Industry 

 The preliminary results for òThe Home 

Frontó Fall 2009 survey are in, but weõd like to 

have a broader response. 

If you would like to participate, go to http://

homefurnishings.highpoint.edu/ 

 and click on Home Front Fall 2009 Survey.  

 

 Online Home Front edition readers: Hit 

Control and  Click Here to follow link to 

Home Front Fall 2009 Survey. 
Computers infiltrate all areas  
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